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Transportation 1 
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Modes of Transportation 
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Quality of Life 2 



Quality of Life - Participants 
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Quality of Life - Tenure 
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Quality of Life Indicators 
Major Concerns 
• Gaps in current retail options and retail mix  

58.1% major concern, 93.6% concern 
• Deteriorating condition of properties  

48.4% major concern, 96.8% concern 
 
 

 
 



Quality of Life Indicators 
Secondary Concerns 
• Property crime (vandalism, trespassing, etc.) 

38.7% major concern, 87.1% concern 
• Need for blight clearance, assembly and sale 

35.5%% major concern, 93.6% concern 
• Need for improved visual aesthetics 

34.4% major concern, 87.5% concern 
• Need for private investments  

31.0% major concern, 86.2% concern 
• Amount of personal crime (theft, assault, etc.) 

24.1% major concern, 72.4% concern 
• Additional vegetation along public ROW 

26.7% major concern, 66.7% concern 
 
 
 
 
 
 

 
 



Quality of Life Indicators 
Low Level of Concern 
• Need for additional gathering areas 
• Drainage/storm water problems 
• Housing affordability 
• Traffic congestion 
• Inadequate/poorly placed parking 
• Parks and Rec. opportunities 
• Bicycle and pedestrian safety 
• Incompatible land uses 

 
 
 
 

 
 



Market and Business Env. 3 



Market/Business- Participants 
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Market/Business- Tenure 
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Market/Business- Frequency 

0%

10%

20%

30%

40%

50%

60%

70%

80%

0/month 1-2/month 3-5/month 5+/month

  



Market/Business- Time of Day 
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Market/Business- Trip Purpose 
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Market/Business- Competition 
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Land Use 4 



Land Use- Participants 
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Land Use- Tenure 
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Land Use- Top Priority 
Improvements 
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Land Use Preferences 
Top Priority Land Use Expansions (50%+ too little) 
• Retail/Commercial (86.4%) 
• Restaurants – with alcohol (85.7%) 
• Restaurants – no alcohol (85.7%) 
• Luxury apartments (52.2%) 
 

 



Land Use Preferences 
Secondary Land Use Expansions (25% - 50% too little) 
• Townhomes/Row Houses (45.0%) 
• Condominiums (40.9%) 
• Fast Food (39.1%) 
• Senior Housing (35.0%) 
• Drive Thru Businesses (33.3%) 
• Office (27.3%) 

 
 
 
 
 

 
 



Land Use Preferences 
Possible Contraction Uses (20% + too much) 
• Moderate Rent Apartments (27.3%) 
• Single Family Residential (20.8%) 

 
 
 

 
 



Comments 
• Discussions of theme – destinations & embracing 

the meat packing history 
• Lots of desire for restaurants, hardware, bakery 
• Want city to get aggressive on maintenance 

issues – particularly residential 
• Continue blight removal 
• Leave trees lighted all year long 
• More street lighting 

 
 
 
 
 
 
 

 
 



Names 
 
 
 
 
 
 
 

 
 

• The Hill/Hilltop/Hillside/ 
Businesses on the Hill 

• Kaposia Center/Central/ 
Village/ Heights 

• Peace Haven 
• Garden Paradise/ Paradise 

Garden 
• Southview/Marie/Southvie

w and Marie 
• The Shops of South St. Paul 

 
 

• Central 
• Downtown/Uptown/ 

Midtown/Oldtown 
• Grand/Grand Marie 
• Market 
• Stock Exchange/Exchange 
• Mississippi View 
 



Market Forces 
Demographics 
• 1 mile radius population (2012):    16,577 
• 3 mile radius population (2012):    61,728 
• 5 mile radius population (2012):  174,627 
• Growth 2012 – 2017:  2.5% 

 
• 5 mile radius avg. HH income (2012):  $70,110   

 
• Southview/12th Ave. traffic (2011):  10,700 daily 
• Marie/7th Ave. traffic (2008):  5,000 daily 

 
 
 

 
 



Market Forces 
Selected Restaurant Minimum Requirements 

 
 
 

 
 

Restaurant Min. 5 mile pop. Min. Daily Traffic 
Applebees 20,000 – 50,000 20,000 
Buffalo Wild Wings 40,000 (3 mile) 25,000 
Chipotle 30,000 (2 mile) 25,000 
Cracker Barrel 80,000 (10 mile) 25,000 
Famous Dave’s 75,000 (3 mile) 30,000 
Perkins 25,000-30,000 25,000 
Wendy’s 12,000 (2 mile) 18,000 
Yum! (KFC/Taco 
Bell/Pizza Hut etc.) 

20,000 (2 mile) 20,000 



Questions? 
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